IAS Expands Partnership with TikTok to Measure Viewability and Invalid Traffic Globally
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NEW YORK, May 9, 2022 /PRNewswire/ -- Integral Ad Science (Nasdaq: IAS), a global leader in digital media quality, today announced additional
services to its partnership with TikTok. In addition to the IAS Brand Safety Solution launched last September, IAS will now be able to measure
viewability, invalid traffic (IVT) and app-level brand safety, allowing brands and agencies globally to effectively monitor the quality of their media buys
on TikTok's platform.

"We are excited to offer marketers an increasingly comprehensive set of IAS Media Quality Solutions to manage their advertising campaigns on
TikTok," said Lisa Utzschneider, CEO, IAS. "It is more important than ever for marketers to engage with users on social platforms and ensure that their
ads appear next to brand safe & suitable content on a global scale. We are thrilled to deliver a holistic solution on TikTok and provide new levels of
transparency and precision for these campaigns."
IAS will now provide advertisers with trusted, third-party measurement powered by the Open Measurement Software Development Kit (OM SDK),
giving marketers ultimate transparency and confidence around campaign performance. Governed by the IAB with IAS being a founding member, the
OM SDK is designed to facilitate transparent third-party viewability and verification measurement for ads served to mobile apps and open web
environments. IAS is thrilled to partner with TikTok, one of the largest content platforms, to bring the OM SDK integration on their platform, leading
transparency in the walled garden space. In addition, the offering will provide granular reporting with 24/7 access to the IAS Signal UI, allowing
advertisers to take action and stay informed on campaigns. By partnering with IAS, marketers now have access to an increasingly comprehensive set
of solutions to manage their advertising campaigns on TikTok.
"We're thrilled to build on our partnership with IAS and introduce new solutions that give brands the confidence to scale their businesses and
audiences on TikTok," said Melissa Yang, Head of Ecosystem Partnerships, TikTok. "Through this expansion, brands and advertisers around the world
will have access to IAS viewability and invalid traffic measurement tools to monitor the quality of their campaigns on our platform. We're excited to see
how this will usher in new levels of transparency and success for our clients."
About Integral Ad Science
Integral Ad Science (IAS) is a global leader in digital media quality. IAS makes every impression count, ensuring that ads are viewable by real people,
in safe and suitable environments, activating contextual targeting, and driving supply path optimization. Our mission is to be the global benchmark for
trust and transparency in digital media quality for the world's leading brands, publishers, and platforms. We do this through data-driven technologies
with actionable real-time signals and insight. Founded in 2009 and headquartered in New York, IAS works with thousands of top advertisers and
premium publishers worldwide. For more information, visit integralads.com.
About TikTok
TikTok is the leading destination for short-form mobile video. Our mission is to inspire creativity and bring joy. TikTok has global offices including Los
Angeles, New York, London, Paris, Berlin, Dubai, Singapore, Jakarta, Seoul, and Tokyo.
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