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NEW YORK, July 27, 2021 /PRNewswire/ -- Integral Ad Science (Nasdaq: IAS), a global leader in digital media quality, today announced a new
partnership with The Global Disinformation Index (GDI), making IAS the first ad verification company to help marketers avoid misinformation content
based on GDI's standards. Building on IAS's expertise in brand safety and suitability, this partnership further protects brands from running ads on sites
that GDI has identified for misinformation.

    

"Our mission to be the benchmark for trust and transparency in digital media quality has never been more critical. With the rise of brand risk globally,
we're providing highly advanced tools for marketers to safeguard their brands and avoid misinformation content," said Lisa Utzschneider, CEO,
Integral Ad Science. "This partnership with GDI is a market first, building on our strong brand safety and suitability tools to offer expanded global
coverage and to classify more sources of misinformation, which means greater protection for our clients."

When IAS identifies potential sources of misinformation through its artificial intelligence (AI) algorithm, these sites will now also be validated by GDI's
trusted and independent assessment of news content and risk. IAS will also add domains that GDI detects organically to ensure the most complete
coverage for advertisers. Using this proprietary methodology, IAS now provides even greater protection for its customers on a global scale. The
combination of IAS's advanced AI capabilities with GDI's independent assessment to detect sources of misinformation gives advertisers confidence
that their campaigns run on quality news platforms and avoid misinformation sites.

According to the latest IAS Media Quality Report (MQR), brand risk has increased globally, with marketers requiring more advanced tools to protect
brand reputation. IAS is committed to helping marketers manage brand risk with the latest tools available and this new partnership with The Global
Disinformation Index offers critical new capabilities.

GDI is a trusted third-party that sets the standard for what qualifies as disinformation and focuses on restoring trust in media sites around the world by
providing real-time automated risk ratings. The GDI's risk assessment is built off human-powered analyses, based on the international Journalism
Trust Initiative standard, alongside cutting-edge AI that catalogues millions of pages per week across hundreds of thousands of domains. GDI
currently covers 18 media markets and six languages globally.

"Our new partnership with IAS is a powerful step forward for digital advertisers, and we're proud to be part of catalyzing change across the industry to
stop the dissemination of disinformation online," said Clare Melford, co-Founder and Executive Director, GDI. "Working with IAS, our combined
strengths will change the way disinformation is detected and avoided, ultimately disrupting the incentives to create it."

About Integral Ad Science

Integral Ad Science (IAS) is a global leader in digital media quality. IAS makes every impression count, ensuring that ads are viewable by real people,
in safe and suitable environments, activating contextual targeting, and driving supply path optimization. Our mission is to be the global benchmark for
trust and transparency in digital media quality for the world's leading brands, publishers, and platforms. We do this through data-driven technologies
with actionable real-time signals and insight. Founded in 2009 and headquartered in New York, IAS works with thousands of top advertisers and
premium publishers worldwide. For more information, visit integralads.com.

About Global Disinformation Index

The Global Disinformation Index is a not-for-profit that operates on the three principles of neutrality, independence and transparency. Our vision is a
world in which we can trust what we see in the media. Our mission is to restore trust in the media by providing real-time automated risk ratings of the
world's media sites through a Global Disinformation Index (GDI). The GDI is non-political. Our Advisory Panel consists of international experts in
disinformation, indices and technology. For more information, visit disinformationindex.org.
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